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Abstract
The past decade has seen a rapid change in health promotion.
Breast/chestfeeding promotion has not been part of these
advances. Social media has changed how families access
lactation information and how health providers share
information.  The global pandemic has continued to change
health promotion, as most families have relied on technology for
communication and access to healthcare. Unfortunately, formula
companies have been at the forefront of using social media to
promote their agenda for marketing artificial milk, against the
recommendation of the WHO International Marketing of
Breastmilk Substitutes.  Many healthcare providers wish to utilize
social media to engage, educate, inform, and interact with their
families. However, the immediate need to adopt online
technology for virtual health and utilize social media for health
promotion has left some professionals feeling challenged by the
need to ramp up their technical abilities. Additionally, due to a
lack of distinct guidelines and misunderstanding regarding
privacy practices with social media, many healthcare providers
are unknowingly sharing personal and private healthcare
information. This presentation offers perspective on how
breast/chestfeeding promotion is changing, the most common
social media platforms for lactation, an exploration of how
parents are using social media, how artificial milk companies are
using social media, and how healthcare professionals can use
social media effectively and ethically.
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5.04 Billion social media users around the globe.
“Every minute of the day, more than 500 h of YouTube videos are uploaded,
66,000 Instagram and 243,000 Facebook photos are posted and around 350,000
tweets are sent.” Moukarzel et al. 2020
The amount of marketing dollars has rapidly increased in social media from 51.3
BILLION in 2017 to more than 207 Billion dollars in 2023. It quadrupled in 6 years.
The top ad spend is on Facebook, TikTok, Instagram, and Linked In.
Save the Children analysis reveals that six companies spend $45 on marketing for
each baby born worldwide - amounting to $6.5 billion annually.  ~Save the
Children, 2018
Be aware of how much data companies are farming from you when you sign up for
information or “free” things. Example: They process: Personal details: your name;
username or login details; password; areas or topics of interest; information
provided in response to quizzes or surveys, Demographic information such as your
gender; age/date of birth; nationality; job title, company information, education,
work experience, and other professional information, etc. They are processing a lot
of your information. These are digital vitamins. They nourish the marketing
machine. But I still have not finished; they also processed your contact details and
public social media handles. Your location data describes the precise location of
where you are, your Purchase and payment details, your Employer details, and
your Views and opinions. Bonus: They often sell your metadata to other
companies.
Digital Fingerprints and Digital Phenotypes - Tracking your Sleep/Exercise/Do
Online
Geofencing as a strategy 
Geofencing has been proven to be an effective strategy for breast/chestfeeding
promotion. At the 2020 APHA conference, Billups et al. shared their geofencing
strategy to increase black breastfeeding rates within the country of San Diego.
They described exclusive breastfeeding rates at three months at 43% for white
women and only 25% for black women. This is due to systemic racism, barriers to
access and support, and inequitable social and medical systems. Their campaign
was called It’s Only Natural, and used web-enabled cookies to target specific
populations. The marketing firm they hired expected a click-through rate of 0.6%,
but the actual click-through rate was 1.2%, twice what was anticipated. The highest
engagement was women in the 21-31 age range who identified as either parents
and/or game lovers. Ultimately, the campaign had more than 1.5 million
impressions in a two-month period, resulting in 18,854 landings on the Its Only
Natural website. This is an example of how new technology, like geofencing, can be
used to promote the breast/chestfeeding public health agenda successfully.
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Counselling of Women to Improve Breastfeeding Practice, WHO. “There has been too
much ‘telling mothers to breastfeed’ and ‘telling mothers about the benefits of
breastfeeding’ but not enough emotional and practical support to enable and
empower mothers to breastfeed.” This is key. We need to change our message and
how we approach promotion. It is not just about encouraging breast/chestfeeding; it
is about leveling the playing field and ensuring the support is available and
accessible. https://www.who.int/nutrition/publications/guidelines/counselling-
women-improve-bf-practices/en/
Gen Z - Prefer Snapchat, Instagram, You YouTube; Watch 3.4 hours of SM video a
day; 8-second attention span; 41% influenced by Influencers
Millennials -Prefer Facebook, YouTube, and Instagram; Watch 2.4 hours of video a
day; 12-second attention span; 38% influenced by Influencers
Lupton et al., 2017, “You can do it any time, you don’t have to do small talk, you just
go—boom—and you just get the answer. And it’s just a bit faster, and you can turn it
off when you want.’
Social Marketing - audience benefit/target behavior/essence 
Influential Societal Forces: family and friends/healthcare
providers/employers/formula industry/legislators
Most parents do not share what they learn on the internet with HCPs
What are the barriers we are working against: •Oppression•Racism in healthcare and
access•Negative attitudes•Artificial milk marketing•Health Care provider
misinformation••Lack of positive b/cf policies
WIC Lactation Texting Program, highly used and liked by parents and professionals
More than one-third of the users (n = 1,324, 34%) in the network predominantly
shared, mentioned, or replied to others about pornographic content (PC) that
sexualized breastfeeding
Most lactation info shared on Twitter, 35.3% is for selling products, followed by 15.2
sharing research.
Alianmoghaddam et al., 2019 found

Need reliable online infant feeding information
Smartphone apps can be a good option for promoting breast/chestfeeding
•nformation is accessed through weak ties among breastfeeding mothers on
Facebook,
Utility of geographically distant infant feeding support via Skype. 

Black et al. found that special media breastfeeding groups: Women’s use of the
group increased self-efficacy, which was facilitated by the group’s ability to provide
education, a sense of community, the normalization of breastfeeding, easy access,
and the extension of their breastfeeding goals. 
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This study by Robinson et al. wanted to see how online support impacted the black
breastfeeding community. In particular, they looked at families using Facebook as
support. The research found that, for the most part, online support was perceived to
have a positive impact. Many parents stated that the Facebook groups helped them
feel a sense of community and led to their own empowerment for breastfeeding and
caring for their children. It was also noted that the Facebook groups helped shift their
perception of breastfeeding and impacted their decisions around breastfeeding; in
fact, some people reported that they felt an almost familial-like bond with the other
members of the Facebook group. Here, we see social media as fostering community
and connection. 
Using Social Media for Lactation Promotion

Stories
Make them laugh
Inspire them
Give them tips

Check with your org: Look to your certifying organization and licensing board for
social media clauses.

Questions?
info@motherjourney.com

Find me
Instagram @motherjourneylaurelwilson
Facebook @motherjourneylaurelwilson
www.motherjourney.com

Watch my TEDx Talk
Milk – The Food That Helped Evolve Humanity
https://www.youtube.com/watch?v=tSyzIpq30QY

To subscribe to my research newsletter
Text Breastmilk to 66866

mailto:info@motherjourney.com
http://www.motherjourney.com/
https://www.youtube.com/watch?v=tSyzIpq30QY


The Placenta and H
um

an M
ilk

Notes

Promotion of Lactation in a Digital World

Subject

© MotherJourney/Laurel Wilson 2024
www.motherjourney.com
info@motherjourney.com

Text Breastmilk to 66866 for Free Research Newsletter

Prom
otion of Lactation 

in a D
igital W

orld



© MotherJourney/Laurel Wilson 2024
www.motherjourney.com
info@motherjourney.com

Text Breastmilk to 66866 for Free Research Newsletter

Prom
otion of Lactation 

in a D
igital W

orld

Promotion of Lactation in a Digital World

Subject

References

Abrahams, Sheryl et al. Milk and Social Media. Journal of
Human Lactation. August 2012. Vol.28, no.3, pp 400-406.
Alianmoghaddam, N., Phibbs, S., & Benn, C. (2019). “I did a lot of
googling”: a qualitative study of exclusive breastfeeding support
through social media. Women and Birth, 32(2), 147-156.
Amanda Hovis and Company, LLC.  Western region WIC
Participant Focus Group Report. 2012. Published online.
http://www.cdph.ca.gov/programs/wicworks/Documents/Milleni
al%20generation/.research%reportd/Appendix%20B%20WIC%
20Participant%20Focus%20groups%20Report%205.20.12.pdf
Asiodu, IfeinwaV., et al. Breastfeeding and use of social media
among first-time African American mothers. Journal of
Obstetric, Gynecologic, & Neonatal Nursing 44.2 (2015);268-
278.
Audience Project.  Device Study 2016: Social Media Across the
Nordics.  Accessed online August 10, 2018.
https://www.audienceproject.com/wp-
content/uploads/study_app_usage_across_the_nordics.pdf
Ajzen, I. (1985). From intentions to actions: A theory of planned
behavior. In J. Kuhi & J. Beckmann (Eds.), Actionócontrol: From
cognition to behavior (pp. 11ó39). Heidelberg: Springer.
Beard, M. (2019, November). Engaging Generation Y & Z Using
Social Media to Increase Breastfeeding Rates Through Cell
Phones, Texting & YouTube In a Public Health Setting. In
APHA's 2019 Annual Meeting and Expo (Nov. 2-Nov. 6).
American Public Health Association.



© MotherJourney/Laurel Wilson 2024
www.motherjourney.com
info@motherjourney.com

Text Breastmilk to 66866 for Free Research Newsletter

Prom
otion of Lactation 

in a D
igital W

orld

Promotion of Lactation in a Digital World

Subject

References
Biediger-Friedman, L., Silva, M., & Smith, K. (2018). A Focus Group
Study Observing Maternal Intention to Use a WIC Education App.
American Journal of Health Behavior, 42(6),110-123.
Bridges, N. (2016). The faces of breastfeeding support: Experiences
of mothers seeking breastfeeding support online. Breastfeeding
Review, 24(1), 11.
Bridges, N., Howell, G., & Schmied, V. (2018a). Exploring
breastfeeding support on social media. International Breastfeeding
Journal, 13(22).
Brown, A., & Shenker, N. (2020). Experiences of breastfeeding during
COVID‐19: Lessons for future practical and emotional support.
Maternal & child nutrition, 17(1), e13088.
Brown, Jane and Peuchard, Sheila Rose. Media and
breastfeeding:Friend or Foe? International Breastfeeding Journal.
2008. Punlished online.
http://internationalbreastfeedingjournal.com/content/3/1/15
Cavalcanti, D. S., Cabral, C. S., de Toledo Vianna, R. P., & Osório, M.
M. (2019). Online participatory intervention to promote and support
exclusive breastfeeding: Randomized clinical trial. Maternal & child
nutrition, 15(3), e12806.
CDC. The CDC Guide to Breastfeeding Interventions: Media and
Social Marketing. Accessed online 5.2016.
cdc.gov/breastfeeding/pdf/BF_guide_6.pdf
Dauphin, C., Clark, N., Cadzow, R., Saad-Harfouche, F., Rodriguez, E.,
Glaser, K., ... & Erwin, D. (2020). # BlackBreastsMatter: Process
evaluation of recruitment and engagement of pregnant african
american women for a social media intervention study to increase
breastfeeding. Journal of medical Internet research, 22(8), e16239.



Prom
otion of Lactation 

in a D
igital W

orld

Promotion of Lactation in a Digital World

Subject

References
Duggan, Maeve et al. Parents and Social Media. Pew Research
Center. July 16, 2015. Published online.
http://pewinternet.org/2015/07/16/parents-and-social-media/
Dunn, A. G., Mandl, K. D., & Coiera, E. (2018). Social media
interventions for precision public health: promises and risks. NPJ
digital medicine, 1(1), 1-4.
Ellis-Petersen, Hannah. “How formula milk firms target mothers who
can least afford it.” The Guardian.  Mon 26 Feb 2018 19.01 EST
https://www.theguardian.com/lifeandstyle/2018/feb/27/formula-
milk-companies-target-poor-mothers-breastfeeding 
Gallegos, D., Russell-Bennett, R., & Previte, J. (2011). An innovative
approach to reducing risks associated with infant feeding: the use of
technology. Journal of Nonprofit and Public Sector Marketing, 23(4),
327-347.
Giustini, D., Ali, S. M., Fraser, M., & Boulos, M. N. K. (2018). Effective
uses of social media in public health and medicine: a systematic
review of systematic reviews. Online Journal of Public Health
Informatics, 10(2).
Guerra-Reyes, L., Christie, V.M., Prabhakar, A., Harris, A.L., & Siek,
K.A. (2016). Postpartum Health Information Seeking Using Mobile
Phones: Experiences of Low-Income Mothers. Maternal Child Health
Journal, 20(1), 13-21.
Ignite. (2023) Infographic Millennials Vs. Gen Z Social Media Usage.
Accessed Online March 14, 2024.
https://www.ignitesocialmedia.com/social-media-
marketing/infographic-millennials-vs-gen-z-social-media-usage/
Jin, S.V., Phua, J., & Lee, K. M. (2015). Telling stories about
breastfeeding through Facebook: The impact of user-generated
content (UGC) on pro-breastfeeding attitudes. Computers in Human
Behavior, 46, 6-17.
Kallem, S., Gruver, R. S., Virudachalam, S., & Fiks, A. G. (2018).
Mothers’ Facebook posts about infant health: findings from the
Grow2Gether study. BMC Pediatrics, 18, 341-348.
Kean, Y. J., and A. Allain. "Breaking the rules, stretching the rules."
IBFAN, ibfan. org Google Scholar (2017).



© MotherJourney/Laurel Wilson 2024
www.motherjourney.com
info@motherjourney.com

Text Breastmilk to 66866 for Free Research Newsletter

Prom
otion of Lactation 

in a D
igital W

orld

Promotion of Lactation in a Digital World

Subject

References
Lebron, C. N., St. George, S. M., Eckembrecher, D. G., & Alvarez, L. M. (2020).
“Am I doing this wrong?” Breastfeeding mothers' use of an online forum.
Maternal & Child Nutrition, 16(1), e12890.
Lindberg, L. D., VandeVusse, A., Mueller, J., & Kirstein, M. (2020). Early
Impacts of the COVID-19 Pandemic: Findings from the 2020 Guttmacher
Survey of Reproductive Health Experiences.
LocaliQ. (Dec, 2023). What Happens in an Internet Minute: 90+ Fascinating
Online Stats [Updated for 2024!]. Accessed online March 14, 2024.
https://localiq.com/blog/what-happens-in-an-internet-minute/
Lupton, D. (2017). ‘It just gives me a bit of peace of mind’: Australian
women’s use of digital media for pregnancy and early motherhood.
Societies, 7(3), 25.
Mahnke, Martina, Sander Andreas Schwartz, and Luca Rossi. "Social Media
Use & Political engagement in Denmark: Report 2016." (2016).
Marcon, A. R., Bieber, M., & Azad, M. B. (2019). Protecting, promoting, and
supporting breastfeeding on Instagram. Maternal & child nutrition, 15(1),
e12658.
Martinez-Brockman, J. L., Shebl, F. M., Harari, N., & Perez-Escamilla, R. (2017).
An assessment of the social cognitive predictors of exclusive breastfeeding
behavior using the Health Action Process Approach. Social Science &
Medicine, 182, 106-116.
Mohrbacher, N. (2015). Hi-Tech Breastfeeding Tools: meeting the needs of
today’s parents. International Journal of Childbirth Education, 30(4), 1-4.
Moukarzel, S., del Fresno, M., Bode, L., & Daly, A. J. (2020). Distance,
Diffusion, and the Role of Social Media in a Time of COVID Contagion.
Maternal & Child Nutrition.
Moukarzel, S., Mamas, C., Farhat, A., & Daly, A. J. (2019). Getting schooled:
Teachers' views on school‐based breastfeeding education in Lebanon.
International Breastfeeding Journal, 14, 3. https://doi.org/10.1186/s13006-
019-0199-8



© MotherJourney/Laurel Wilson 2024
www.motherjourney.com
info@motherjourney.com

Text Breastmilk to 66866 for Free Research Newsletter

Prom
otion of Lactation 

in a D
igital W

orld

Promotion of Lactation in a Digital World

Subject

References
Moukarzel, S., Rehm, M., & Daly, A. J. (2020). Breastfeeding
promotion on Twitter: A social network and content analysis
approach. Maternal & child nutrition, 16(4), e13053.
Orchard, L., & Nicholls, W. (2020). A Systematic Review Exploring the
Role of Social Media in Breastfeeding Decision Making, Promotion,
and Support.
Pérez-Escamilla, R. (2012). Breastfeeding social marketing: lessons
learned from USDA's “Loving Support” campaign. Breastfeeding
Medicine, 7(5), 358-363.
Quattrociocchi, W., Scala, A., & Sunstein, C. R. (2016). Echo chambers
on Facebook. Available at SSRN 2795110.
Regan, S., & Brown, A. (2019). Experiences of online breastfeeding
support: Support and reassurance versus judgement and
misinformation. Maternal & child nutrition, 15(4), e12874.
Robinson, A., Davis, M., Hall, J., Lauckner, C., & Anderson, A. K. (2019).
It takes an e-village: Supporting African American mothers in
sustaining breastfeeding through Facebook communities. Journal of
Human Lactation, 0890334419831652.
Rollins, N., Bhandari, N., Hajeebhoy, N., Horton, S., Lutter, C.,
Martines, J., … Victora, C. (2016). Why invest, and what it will take to
improve breastfeeding practices? Lancet, 387(10017), 491–504.
https://doi.org/10.1016/S0140-6736(15)01044-2
Sayakhot, P., & Carolan-Olah, M. (2016). Internet use by pregnant
women seeking pregnancy-related information: a systematic review.
BMC pregnancy and childbirth, 16(1), 65.



© MotherJourney/Laurel Wilson 2024
www.motherjourney.com
info@motherjourney.com

Text Breastmilk to 66866 for Free Research Newsletter

Prom
otion of Lactation 

in a D
igital W

orld

Promotion of Lactation in a Digital World

Subject

References
Save the Children. Don’t Push It: Why the formula milk industry must
clean up its act . 2018
https://www.savethechildren.org.uk/content/dam/gb/reports/health/
dont-push-it.pdf?Source%20Code=&cid=esm--bms_001-
5R44428VW&utm_campaign=bms_001&utm_medium=earnedsocial
&utm_source= 
Sherman, Lauren E., et al. "What the brain ‘Likes’: neural correlates
of providing feedback on social media." Social cognitive and affective
neuroscience 13.7 (2018): 699-707.
Tugwell, S. (2019). Breastfeeding selfies as relational practice:
becoming a maternal subject in the digital age: a single case study.
International Breastfeeding Journal, 14, 23.
Sayakhot, P., & Carolan-Olah, M. (2016). Internet use by pregnant
women seeking pregnancy-related information: a systematic review.
BMC pregnancy and childbirth, 16(1), 65.
Statistica. (Nov, 2023) Social Media Advertising Worldwide. Accessed
online March 14, 2024.
https://www.statista.com/outlook/dmo/digital-advertising/social-
media-advertising/worldwide
Whittemore, A. L. (2019). Breastfeeding Discourse on Social Media.
WHO, 1981 World Health Organization. International Code of
Marketing of Breast-Milk Substitutes. World Health Organization,
Geneva (1981)
http://www.who.int/nutrition/publications/code_english.pdf
WHO, World Health Organization. The International Code of
Marketing of Breast-Milk Substitutes: Frequently Asked Questions
(2017 Update). World Health Organization, Geneva, Switzerland
(2017)
https://apps.who.int/iris/bitstream/handle/10665/254911/WHO-
NMH-NHD-17.1-eng.pdf?ua=1



© MotherJourney/Laurel Wilson 2024
www.motherjourney.com
info@motherjourney.com

Text Breastmilk to 66866 for Free Research Newsletter

Prom
otion of Lactation 

in a D
igital W

orld

Promotion of Lactation in a Digital World

Subject

References
WHO, 2018a. World Health Organization, United Nations Children’s
Fund. Protecting, Promoting, and Supporting Breastfeeding in
Facilities Providing Maternity and Newborn Services: the Revised
Baby-Friendly Hospital Initiative Implementation Guidance, Geneva
(2018) https://www.who.int/nutrition/publications/infantfeeding/bfhi-
implementation/en/
WHO, 2018b. World Health Organization. Guideline: Counselling of
Women to Improve Breastfeeding Practices. World Health
Organization, Geneva (2018)
https://www.who.int/nutrition/publications/guidelines/counselling-
women-improve-bf-practices/en/
WHO, 2018c. World Health OrganizationMarketing of Breast-Milk
Substitutes: National Implementation of the International Code,
Status Report. World Health Organization, Geneva (2018)
https://www.who.int/nutrition/publications/infantfeeding/code_repor
t2018.pdf?ua=1
Yasya, W., Muljono, P., & Seminar, K. B. (2020, May). Online Social
Support Communication of Breastfeeding Mothers on Facebook
Group. In 1st Borobudur International Symposium on Humanities,
Economics and Social Sciences (BIS-HESS 2019) (pp. 424-428).
Atlantis Press.
Zenith International. 7% growth for $50 Billion global infant nutrition
market. April 2014. Published online.
www.zenithinternational.com/articles/1355/7%25+growth+for+%24
50+Billion+global+infant+nutrition+market
Lousiza Zhou. Social Media Demographics: The Definitive Guide in
2024. Accessed online March 14, 2023.
https://www.luisazhou.com/blog/social-media-demographics/#


